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M E S S AG E  F RO M  M I N I S T E R  FO R  TO U R I S M 
H O N  DAV I D  T E M P L E M A N  M L A

Thank you for your attendance 
and support of these consultation 
sessions.

Tourism industry professionals 
and stakeholders around Western 
Australia know we have quality 
experiences and products here in our 
State, which are world-leading and 
unique.

This is a great opportunity to seek 
your feedback as the people who 
know tourism best, so we can plan 
ahead for future success.

The McGowan Government recognises 
tourism is a major contributor to 
the WA economy and employment, 
and we are committed to working 
collaboratively to reset the industry 
and ensure it is well-positioned to 
recapture key markets when travel 
opens further.
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HON David Templeman MLA
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The tourism industry in Western 
Australia accounts for more than 
109,000 jobs and before COVID-19, 
contributed $11 billion in visitor 
spend to the State’s economy.

In 2019, with the guiding vision of  
the McGowan Government’s Two-
Year Action Plan for Tourism Western 
Australia – 2018 and 2019, our State 
welcomed record numbers of holiday 
visitors from interstate and overseas, 
and was on track for further growth 
in the tourism industry.

The last 18 months have been a 
time of great change for the tourism 
industry, which has been one of the 
sectors most impacted by COVID-19. 

During early to mid 2020, Tourism 
WA pivoted to support industry by 
developing Wander Out Yonder – the 
most successful domestic campaign 
in the State’s history - to encourage 
locals to travel around their home 
State and support local tourism 
operators and businesses.

Further support for the State’s 
tourism industry was delivered when 
the McGowan Government launched 
a $150 million Recovery Plan, which 
included infrastructure investment in 
key destinations like Ningaloo Reef 
and Rottnest Island, and established 
a $14.4 million grants program. 

B A C K G R O U N D
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ECHDINA CHASM 
THE KIMBERLEY

I N D U S T RY  E N G AG E M E N T

As the McGowan Government, 
through Tourism WA, looks to the 
future of tourism, the time is right for 
consultation with key stakeholders to 
gain feedback that will help tourism 
in the State reset, rebound and grow.

Tourism industry stakeholders 
from across the State have the 
opportunity to help shape the State’s 
tourism future, at a series of industry 
consultation events.

An initiative of the McGowan 
Government, together with Tourism 
WA, 14 industry events are being 
held at metropolitan and regional 
locations, stretching from  
Kununurra to Esperance. 

Members of the tourism industry 
will have the opportunity to work 
collaboratively with Tourism Minister 
David Templeman, Parliamentary 
Secretary Jessica Shaw, Tourism WA 
Chair Di Bain and Managing Director 
Carolyn Turnbull, to have their say 
on practical initiatives to ensure the 
success of tourism in the State.

These workshops are specifically 
targeted at those working in the 
tourism industry, to seek their 
feedback, based on their experience 
and expertise. 

Representatives from peak tourism 
bodies in WA and key industry 
stakeholders and operators from 
each region are being invited. 
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V I S I O N  FO R  W E S T E R N  AU S T R A L I A

Leadership of the Tourism 
Portfolio, including the 
Department of Jobs, Tourism, 
Science and Innovation, Tourism 
WA and the Tourism WA Board has 
changed in the past year.

With these leadership positions 
now filled, and as vaccination 
rates rise and travel opens further, 
there is an opportunity to reset 
and reassess the State’s short, 
medium and long-term tourism 
objectives in order to regain the 
record-breaking visitor numbers 
and spend that Western Australia 
had achieved prior to COVID-19.

As travel opens further, attracting 
visitors to WA will be more 
competitive than ever. WA’s 
new leadership team and these 
industry consultations, will help 
place WA in the best position 
possible to reclaim markets, and 
ensure the long-term success and 
sustainability of the industry.

VISION

Our vision is to 

develop Australia’s 

first destination brand 

that unites people 

to conserve culture, 

community and 

environment. 

We will achieve this by 

building a sustainable 

benchmark, which 

successfully balances 

our obligations to 

people, the planet and 

the economy.
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SALT LAKE, MOROWA
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CO N S U LTAT I O N  Q U E S T I O N S  I N  S U M M A RY

1. What practical measures could be taken in the next six months to assist tourism businesses to 
prepare for new visitors? 

2. What are our local strengths and how can we effectively leverage them to grow our tourism 
industry?

3. What initiatives do you believe would assist your business and the local industry to: 
a. Regain previous markets? 
b. Pursue new markets?

4. What forms of business development assistance could help improve the resilience of tourism 
operators and strengthen capacity in the tourism industry? 

5. What are our barriers to success? What practical solutions would assist to remove these barriers?

At each consultation event, tourism operators will be asked to provide responses 
to the following five questions. The responses will help shape the McGowan 
Government’s tourism strategy and attendees are encouraged to provide their input.
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MARGARET RIVER REGION

H AV E  YO U R  S AY
Submissions are also invited from tourism operators  
and business owners linked to tourism who are unable  
to attend.

Share your views by completing an online survey by  
5pm on Sunday 5 December 2021. 

More information is available at tourism.wa.gov.au or 
the team at Tourism WA can be contacted via email at 
invitations@westernaustralia.com

GET YOUR SURVEY LINK HERE 

http://https://www.tourism.wa.gov.au/Pages/welcome_to_tourism_western_australia.aspx#/
https://www.surveymonkey.com/r/WA_Tourism_Industry_Survey_November_2021


DIRT HARTOG ISLAND

N E X T  S T E P S
All responses received will help to inform our short to medium-term 
strategy for tourism in Western Australia, including the ongoing  
recovery from the COVID-19 pandemic and how we can build a strong  
and sustainable tourism industry post-COVID.

Hon David Templeman MLA, Minister for Tourism, together with Tourism 
WA, will be releasing this strategy at an industry event once completed.

Following this, work will commence on the development of a 10-year 
tourism strategic policy. More information on this project to be provided 
at a later date.

10 TWA REGIONAL ROADSHOWS  /  INDUSTRY ENGAGEMENT PROSPECTUS 2021 - 22



            11



GOVERNMENT OF
WESTERN AUSTRALIA

Department of 
Jobs, Tourism, Science 
and Innovation

PERTH

FOLLOW TOURISM WA
Keep up-to-date on the latest news  
relating to the tourism industry.

Subscribe to Talking Tourism: tourism.wa.gov.au

T: 08 9262 1700  F: 08 9262 1787
info@westernaustralia.com

westernaustralia.com 
tourism.wa.gov.au

https://www.facebook.com/TourismWesternAustralia
https://www.linkedin.com/company/tourism-western-australia

