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I N T R O D U C T I O N

D R I V E  T H E  D R E A M  I S  A N  I N V I T A T I O N  T O  L E A V E 

T H E  E V E R Y D A Y  B E H I N D ,  H I T  T H E  O P E N  R O A D  

A N D  C O N N E C T  W I T H  S O M E T H I N G  U N S P O I L T  I N 

W E S T E R N  A U S T R A L I A .

Western Australia is brimming with 
wondrous road trip adventures. 

Our global campaign encourages High Yield 
Travellers to embrace the freedom of a road 
trip - an adventure that unlocks one-of-a-
kind experiences and the chance to truly 
reconnect.

Drives that take you through dreamlike 
landscapes and into wondrous worlds. A 
place where connecting with the land helps 
you reconnect with yourself.

‘Drive the Dream’ is an experience-led 
campaign that forms part of the ‘Walking On 
A Dream’ brand extension creative set.

This style guide provides an overview of the 
‘Drive the Dream’ design elements that bring 
the campaign to life.

Please refer to the Western Australia Brand 
Style Guide for guidance on master brand 
elements such as colour palette, logos, 
typography, locator marks and photography.

https://www.tourism.wa.gov.au/industry-support-and-events/campaigns-and-opportunities/Brand/Pages/Assets.aspx#/
https://www.tourism.wa.gov.au/industry-support-and-events/campaigns-and-opportunities/Brand/Pages/Assets.aspx#/
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Just like a dream, sometimes everything is 
quite real, sometimes quite otherworldly.

This is an invitation to connect with 
something unspoilt in Western Australia. 

A dreamlike place, brimming with 
otherworldly landscapes, big sky country, 

and unique experiences. A place where 
connecting with the land helps you 

reconnect with yourself.

For those seeking the freedom to 
embark on new adventures, step 
outside of the everyday and hit 

the open roads.

D R I V E  T H E  D R E A M
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H E A D L I N E  L O C K U P

P R I M A R Y  L O C K U P

The experience headline for road trips is ‘Drive the 
Dream’ and a lockup has been created for ease of 
use and consistency across all communications.

The lockup can be used in the base black  
or base white colours depending on application. 

V A R I A T I O N S

The headline has been designed to span across  
the entire width of an asset. The primary lockup is 
preferred, however in reduced or narrow spaces such 
as digital banners, the secondary lockups can be used 
to better suit the space.

The vertical lockup accommodates tall and narrow 
sizes. This vertical lockup has been created, where 
‘Drive’ and ‘The’ has increased in point size and is 
moved further apart to better suit a vertical space.

The horizontal lockup best suits very wide sizes,  
such as a digital campaign advertising.

  

S E C O N D A R Y  L O C K U P S

Primary ReversedPrimary

Vertical ReversedVertical

Horizontal ReversedHorizontal 
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H E A D L I N E  L O C K U P  W I T H 

W E S T E R N  A U S T R A L I A  L O G O

H E A D L I N E  W I T H  B R A N D  L O G O

The headline lockup should always be used with the 
Western Australia logo or brand campaign lockup. 

The point size of ‘Western’ is the same height as the 
word ‘Drive’ and is centre aligned within the space. 
A minimum space of 3x the height of ‘Western’ is 
applicable when positioning both logos together.  
See minimum space example on the right.

The application of these elements together is 
required if the headline is used where there are no 
other design/visual elements present that would 
include the brand logo.

See the Brand Style Guide for guidance on using the 
brand lockup and logos with partner logos.

Stacked ReversedStacked

H E A D L I N E  W I T H  B R A N D  C A M P A I G N  L O C K U P

Stacked ReversedStacked

M I N I M U M  S P A C E  B E T W E E N  L O G O S

X

https://www.tourism.wa.gov.au/industry-support-and-events/campaigns-and-opportunities/Brand/Pages/Assets.aspx#/
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T R A N S C R E A T I O N S

G E R M A N Y

Headline

Headline

B A C K  T R A N S L A T I O N 

Underway on Dreamy Roads

T R A N S L A T I O N 

Road Trip Adventures

T R A N S L A T I O N 

Road Trip Adventures

T R A N S L A T I O N 

Road Trip Adventures

Headline Reversed

Headline Reversed

I T A L Y

F R A N C E

The ‘Dream the Drive’ lockup has been transcreated 
to ensure the meaning and essence of the headline 
and experience descriptor are conveyed in all 
languages spoken in our global priority markets.

Headline Headline Reversed

B A C K  T R A N S L A T I O N 

A dream on the road

B A C K  T R A N S L A T I O N 

Road of Dreams

R O A D T R I P  A B E N T E U E R 

Experience Descriptor 

A V V E N T U R E  O N  T H E  R O A D

Experience Descriptor 

U N  R O A D  T R I P  I N O U B L I A B L E

Experience Descriptor 



T R A N S C R E A T I O N S

Headline

Headline

Headline Reversed

Headline Reversed

H O N G  K O N G  ( T R A D I T I O N A L  C H I N E S E )

B A C K  T R A N S L A T I O N 

Chasing the dream with a  
self-drive holiday

B A C K  T R A N S L A T I O N 

Chasing the dream with a  
self-drive holiday

Headline Headline Reversed

B A C K  T R A N S L A T I O N 

Let’s go on a dream road trip

Western Australia Brand Style Guide  |  Transcreations 7

C H I N A  ( S I M P L I F I E D  C H I N E S E )

Experience Descriptor (Noto San SC Medium)

Experience Descriptor (Noto Sans TC Medium)

J A P A N

R O A D  T R I P  A D V E N T U R E S 
Experience Descriptor 

English to be used for the 
experience descriptor.

T R A N S L A T I O N 

Road Trip Adventures

T R A N S L A T I O N 

Road Trip Adventures



R O A D  T R I P  A D V E N T U R E S  –  W O O L  W A G O N  P A T H W A Y

D E S I G N  A N D  L A Y O U T
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‘Drive the Dream’ forms part of the ‘Walking On A 
Dream’ brand extension creative set. The creative look 
and feel is unique to experience-led campaigns, and is 
strongly aligned to the master brand design system.

There are two base layouts available when designing 
for the ‘Drive the Dream’ campaign. This flexible 
approach to layout has been designed to suit a 
spectrum of channels and formats. The following 
pages go in to detail each layout.

R O A D  T R I P  A D V E N T U R E S  –  S O U T H  W E S T  N A T U R E  A N D  W I N E  D R I V E

Experience Descriptor Road Trip

E X P E R I E N C E  D E S C R I P T O R

The experience descriptor is used to help our  
audience identify the road trip featured within 
creative. This mark identifies the experience  
(road trip adventures) and is then paired with a 
descriptor (the name of the road trip).

This mark should be set in Clash Display Medium  
and centered horizontally at the topmost part of  
the design application. 

R O A D  T R I P  A D V E N T U R E S  –  W O O L  W A G O N  P A T H W A Y

Full Bleed Image Layout Layered Image Layout



D E S I G N  A N D  L A Y O U T
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F U L L  B L E E D  I M A G E  L A Y O U T

This layout uses full bleed imagery that emphasises 
the feeling of space.

Example 1 is best suited for photography from 
Tier One and Tier Two of the Brand Style Guide.

Example 2 uses the same layout however, the main 
focal point of the image can break out of its frame 
and overlap the headline copy. This approach 
adds more depth and interest to the composition. 
Photography from Tier Three of the Brand Style  
Guide is best suited to this layout.

 G U I D E L I N E S

•	 The primary lockup is used and ‘Dream’ should 
always bleed to the edges of the page.

•	 The brand logo sits approximately ⅓ of the width 
of the page, centre aligned.

•	 Ensure a consistent margin around the top and 
bottom of the page.

•	 The experience descriptor and road trip name 
on the example on the right is 11pt. For more 
information, refer to the typography usage section 
in the Brand Style Guide.

•	 Consider the positioning of the headline and how  
the image choice will effect its design.  

R O A D  T R I P  A D V E N T U R E S  –  W O O L  W A G O N  P A T H W A Y

R O A D  T R I P  A D V E N T U R E S  –  G I B B  R I V E R  R O A D

Example 1

Example 2

https://www.tourism.wa.gov.au/industry-support-and-events/campaigns-and-opportunities/Brand/Pages/Assets.aspx#/


D E S I G N  A N D  L A Y O U T
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R O A D  T R I P  A D V E N T U R E S  –  W O O L  W A G O N  P A T H W A Y

This layout includes the layering of two images from 
different photography tiers. For example an aerial 
landscape image for the background (Tier One or 
Tier Two) and and an eye level or portraiture shot 
from Tiers Three, Five and Six.

G U I D E L I N E S

•	 Both images should relate to the subject or location 
of the road trip.

•	 The background image should be textural in  
nature. The foreground image should take up 
approximately 60-70% of the page layout and  
focus on the human component. There may be 
circumstances where this isn’t possible so some 
flexibility is allowed.

•	 Ideally, both images should use a similar tone and 
colourway, however, care must be taken to ensure 
that contrast is maintained between both images. 

•	 The primary lockup is used and ‘Dream’ should 
always bleed to the edges of the page.

•	 Consider the positioning of the headline and how  
the image choice will effect its design.   

•	 The brand logo sits approximately ⅓ of the width of 
the page, centre aligned.

•	 Ensure a consistent margin around the top and 
bottom of the page.

•	 The Experience Descriptor and Road Trip name on 
the example on the right is 11pt.

L A Y E R E D  I M A G E  L A Y O U T



Western Australia Brand Style Guide  |  In Application 1 1

I N  A P P L I C A T I O N

The following pages show examples of ‘Drive the Dream’ 
creative assets in use across a range of applications.

D I G I T A L  D I S P L A Y

Below are a range of sizes that have been created for 
‘Drive the Dream’. 

To ensure clear legibility across all elements, please 
consider the appropriate headline lockup for each format.

The animation notes illustrate how each design element 
is introduced into frame.

21

300 X 250

01. Text quickly fades in. Image slowly 
moving to left.

02.  Previous text fades out, new text fades 
in. Image fades in behind text.

04.  Logo fades in.03. Previous text fades out, new text fades 
in. Image fades in behind text.

300x250

7

728 X 90

01. Text and logo fades in, image slowly 
panning up in background.

02. Previous text fades out, new text and image 
fades in. 

03. Previous text and image fades out, new text and 
image fades in.

04. Logo fades in.

36

320 X 50

01. 

04. 

02. 

03. 

728x90 320x50

14

 160 X 600

01. 02. 03. 04. 

40

300 X 600
Note: File sizing restricts this version to 2 images.

01. 02. 03.

160x600 300x600
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I N  A P P L I C A T I O N

F U L L  P A G E  P R E S S

Press creative utilises the layered image layout. 
This approach provides an opportunity for visual 
storytelling, connecting dreamlike aerials with 
traveller experiences for each road trip itinerary.

A subheading, body copy and the call to action are 
placed within the foreground image. Refer to the 
typography usage section of the Brand Style Guide 
for further guidance.

SUITE OF EXAMPLES

O N E  O F  T H E  G R E A T E S T  R O A D  T R I P S  O N  E A R T H

Leave the everyday behind and hit the open road to Ningaloo Reef / Nyinggulu. 
This unique adventure guides you to ocean wonders, through otherworldly 

landscapes and to World Heritage-listed treasures. From the surreal pink hues 
of Hutt Lagoon, to the exhilarating marine wonderland of the world’s largest 

fringing coral reef, this really is the road trip of your dreams.

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P  A D V E N T U R E S  –  C O R A L  C O A S T  H I G H W A Y

E M B A R K  O N  A N  E P I C  C O A S T A L  A D V E N T U R E

Leave the everyday behind and hit the open road along the South West Edge to 
Esperance / Kepa Kurl. Wind your way through towering karri forests and premium wine 

regions before looping across the golden outback. An otherworldly blend of nature, wildlife, 

coastlines and culture – lifelong memories are yours to collect on this truly iconic drive.

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P  A D V E N T U R E S  –  S O U T H  W E S T  E D G E

O T H E R W O R L D L Y  A D V E N T U R E S  O N 
P E R T H ’ S  D O O R S T E P 

Leave the everyday behind and hit the open road on short trips from Perth / Boorloo. 
From the naturally charming Swan Valley, the scenic and rolling Perth Hills, and coastal 

adventures that await on a beach to bush drive in Mandurah / Mandjoogoordap. 
Your next dream road trip is closer than you think.

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P S  A D V E N T U R E S  –  S H O R T  D R I V E S  F R O M  P E R T H

A U S T R A L I A ’ S  M O S T  I C O N I C  4 W D  A D V E N T U R E 

Leave the everyday behind and hit the open road in a true outback adventure through 
the heart of the Kimberley. A four-wheel drive adventure that will live with you forever, 

this 660-kilometre road trip takes in spectacular gorges, thundering waterfalls, 

secluded swimming holes, ancient rock art, and endless wildlife encounters.

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P  A D V E N T U R E S  –  G I B B  R I V E R  R O A D

A  J O U R N E Y  O F  A D V E N T U R E  A N D  I N D U L G E N C E

Leave the everyday behind and hit the open road to Margaret River and the 
South West. A spectacular coastline is the backdrop to this four-day road trip 
adventure. Traverse towering forests, stand in the stillness of ancient caves, 

and enjoy premium wine and exquisite local produce. 

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P  A D V E N T U R E S  –  S O U T H  W E S T  N A T U R E  A N D  W I N E  D R I V E

SUITE OF EXAMPLES

O N E  O F  T H E  G R E A T E S T  R O A D  T R I P S  O N  E A R T H

Leave the everyday behind and hit the open road to Ningaloo Reef / Nyinggulu. 
This unique adventure guides you to ocean wonders, through otherworldly 

landscapes and to World Heritage-listed treasures. From the surreal pink hues 
of Hutt Lagoon, to the exhilarating marine wonderland of the world’s largest 

fringing coral reef, this really is the road trip of your dreams.

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P  A D V E N T U R E S  –  C O R A L  C O A S T  H I G H W A Y

E M B A R K  O N  A N  E P I C  C O A S T A L  A D V E N T U R E

Leave the everyday behind and hit the open road along the South West Edge to 
Esperance / Kepa Kurl. Wind your way through towering karri forests and premium wine 

regions before looping across the golden outback. An otherworldly blend of nature, wildlife, 

coastlines and culture – lifelong memories are yours to collect on this truly iconic drive.

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P  A D V E N T U R E S  –  S O U T H  W E S T  E D G E

O T H E R W O R L D L Y  A D V E N T U R E S  O N 
P E R T H ’ S  D O O R S T E P 

Leave the everyday behind and hit the open road on short trips from Perth / Boorloo. 
From the naturally charming Swan Valley, the scenic and rolling Perth Hills, and coastal 

adventures that await on a beach to bush drive in Mandurah / Mandjoogoordap. 
Your next dream road trip is closer than you think.

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P S  A D V E N T U R E S  –  S H O R T  D R I V E S  F R O M  P E R T H

A U S T R A L I A ’ S  M O S T  I C O N I C  4 W D  A D V E N T U R E 

Leave the everyday behind and hit the open road in a true outback adventure through 
the heart of the Kimberley. A four-wheel drive adventure that will live with you forever, 

this 660-kilometre road trip takes in spectacular gorges, thundering waterfalls, 

secluded swimming holes, ancient rock art, and endless wildlife encounters.

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P  A D V E N T U R E S  –  G I B B  R I V E R  R O A D

A  J O U R N E Y  O F  A D V E N T U R E  A N D  I N D U L G E N C E

Leave the everyday behind and hit the open road to Margaret River and the 
South West. A spectacular coastline is the backdrop to this four-day road trip 
adventure. Traverse towering forests, stand in the stillness of ancient caves, 

and enjoy premium wine and exquisite local produce. 

D I S C O V E R  Y O U R  D R E A M  D R I V E  A T
W E S T E R N A U S T R A L I A . C O M / R O A D T R I P S

R O A D  T R I P  A D V E N T U R E S  –  S O U T H  W E S T  N A T U R E  A N D  W I N E  D R I V E

https://www.tourism.wa.gov.au/industry-support-and-events/campaigns-and-opportunities/Brand/Pages/Assets.aspx#/
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I N  A P P L I C A T I O N

S O C I A L

The following examples are executions of Social 
across in-feed and story formats.

Be conscious of safe zones when designing for 
these to avoid overlapping of text and logos. 

Carousel

1:1 and 16:9
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I N  A P P L I C A T I O N

V I D E O 

When applying the headline lockup to 16:9 
video, ‘Dream’ should be 80% width of the frame. 
For 1:1 or 9:16 ratio video, ‘Dream’ should bleed to 
the edges of the frame.

80% of the width of the frame

1:1

9:16

16:9

1:1

9:16

16:9

1:1

9:16

16:9

The experience descriptor should always be applied 
to the top of frame, and should remain visible until 
the end frame.

The ‘Walking On A Dream’ animated lockup should be 
applied to the end frame. When using the animated 
brand campaign lockup, the ‘particles’ animation 
should be used for consistency.

The experience descriptor isn’t required for the 
end frame.

See the Brand Style Guide for guidance on using the 
brand lockup and logos with partner logos.

https://www.tourism.wa.gov.au/industry-support-and-events/campaigns-and-opportunities/Brand/Pages/Assets.aspx#/


M O R E  I N F O R M A T I O N

Visit our corporate website to learn more. 
You can also explore key resources including 
Our Story: The Spirit of Adventure and 
the How to Work with Tourism WA guide.

Please contact your Tourism WA in-market 
representative with any queries, or email: 
brandandcreative@westernaustralia.com

 W Y L I E  B A Y ,  E S P E R A N C E  |  K E P A  K U R L


