
FA C T  S H E E T
What is the Wander out Yonder in WA campaign

In June 2020, Tourism WA launched Wander out 

Yonder – a campaign that urged West Australians 

to take a holiday in their own backyard to provide 

much needed support to tourism operators 

impacted by border closures and travel restrictions 

as a result of COVID-19.

With the transition to controlled borders from 

Saturday, November 14, Tourism WA has evolved 

the Wander out Yonder campaign and adapted 

it to target the first five markets that can travel 

to WA without having to quarantine on arrival - 

Queensland, Northern Territory, South Australia, 

Tasmania and the ACT. 

The Wander out Yonder in WA campaign aims 

to encourage people to reunite with family and 

friends and entice Aussies to experience the best 

adventures on offer across all of WA. It challenges 

potential visitors to go as far as they can go right 

now – with WA the closest thing to an international 

holiday. 

Exciting attractions and experiences will be 

showcased in the campaign to encourage holiday 

makers to stay for longer, go further into the regions, 

and explore more of the wonders WA has to offer. 

How will the campaign be rolled out

The marketing campaign will be delivered to all 

states and territories apart from Victoria and NSW 

from November 2020 until March 2021 through 

advertising channels such as digital placements on 

news, travel and booking sites, print (newspapers), 

search and social media. 

Who is the campaign targeting

The campaign will target the Visiting Friends and 

Relatives (VFR) market and holiday visitors – there 

are different creative executions for each segment. 

It will focus on visitors from Queensland, Northern 

Territory, South Australia, Tasmania and the ACT,  

the markets that are open from November 14. We 

are also monitoring the situation with Victoria and 

New South Wales and developing a strategy for  

re-entering those markets, when the time is right.

The Wander out Yonder in WA campaign seeks to 

encourage all Australians who have the means to 

travel, to book a holiday to WA. It’s targeting High 

Value Travellers (HVTs) that have an increased 

preference for WA as a holiday destination and 

higher propensity to travel in the current climate. 



What destinations feature in the campaign

The campaign will feature compelling experiences 

to entice Aussies to go further, stay for longer and 

explore more of the wonders that WA has to offer.

Examples of WA adventures included 
in the campaign are:

• meeting the quokkas at Rottnest Island

• visiting Kununurra for the Ord Valley Muster

• tackling the Gibb River Road for the ultimate 

waterfall and gorge-hopping adventure

• hanging out with Lucky Bay’s friendly kangaroos

• road tripping along beaches to Esperance

• watching an Indian Ocean sunset at Cottesloe’s 

Sculpture by the Sea

• indulging in Australia’s finest wines in  

Margaret River

• kayaking with dolphins in Rockingham

• taking in the Perth city views from a rooftop  

bar in Elizabeth Quay

Are there any partners in the campaign

Tourism WA’s domestic market team will work with 

a range of key distribution partners (KDPs) and 

airlines to target different segments, to increase 

travel to WA.

Some of these include; Qantas, Jetstar, Virgin, 

Qantas Hotels, Luxury Escapes, Helloworld,  

Ignite Travel and Broome, Kimberley & Beyond.

A full list of all distribution partners we work with 

and their contact details can be found on 

www.tourism.wa.gov.au. 

How will the success of the campaign be measured

The campaign aims to encourage interstate visitors 

to travel to WA to experience our incredible State 

and this will be measured over time through 

domestic tourism data reported in Tourism  

Research Australia’s National Visitor Survey.

 How can industry get involved

There are many ways industry can get involved 

to encourage interstate visitors to Wander out 

Yonder in WA.

1. Download the industry toolkit to access the 

campaign logo and other useful tools for  

use in their own marketing activity. 

2. Follow Tourism Western Australia and your 

Regional Tourism Organisation (RTO) on 

social media. In your posts @mention Western 

Australia and your RTO. If you’re an aboriginal 

experience, @mention and tag WAITOC.  

For more information on how, download  
the industry toolkit.

3. Use #WanderOutYonder and #thisisWA  

so we can spot your posts and also re-use  

your content.

4. Tourism WA is working with the RTOs and 

WAITOC to promote compelling experiences 

and road trips, to encourage locals to 

holiday in WA and book direct with industry 

partners. To have your product included in 

the campaign, please contact your RTO or 

WAITOC.

5. As part of your sales and marketing strategy, 

you can choose the types of domestic 

distribution partners to work with, based on 

the needs of your business. Tourism WA works 

with a number of partners. Contracting your 

product with these organisations creates 

opportunities for you to feature as part of 

these cooperative campaigns. For a list of 

contacts across these organisations visit  

www.tourism.wa.gov.au. 

6. For more updates as the campaign evolves 

subscribe to our industry newsletter Talking 

Tourism and visit www.tourism.wa.gov.au.

https://www.tourism.wa.gov.au/Pages/welcome_to_tourism_western_australia.aspx#/
https://www.tourism.wa.gov.au/Documents/TWA_Interstate_Campaign_Toolkit.pdf
https://www.tourism.wa.gov.au/Documents/TWA_Interstate_Campaign_Toolkit.pdf
https://www.tourism.wa.gov.au/Publications%20Library/Marketing/Domestic_travel_distribution_partners.pdf
https://www.tourism.wa.gov.au/Publications%20Library/Marketing/Domestic_travel_distribution_partners.pdf

